On top of the rock

Success is all about creating unique guest experiences,

says Kata Rocks GM

Kata Rocks hosted the first ever Kata
Rocks Superyacht Rendezvous dur-
ing the high season this year. Could
you tell us a bit about the event and
how it went?

Kata Rocks has hosted previous su-
peryacht rendezvous’ over the past few
years, however this was the inaugural
Kata Rocks Super Yacht Rendevous.
Overall we are thrilled by the response
we have received from all the Superyacht
Rendezvous participants. The Feedback
has been extremely positive and it is very
gratifying to help elevate Phuket to elite
status as a true luxury destination and
superyacht playground

Any other big events in the nearest fu-
ture? Or do you shut down it till next
high season?

We never stop at Kata Rocks! We con-
tinually try to innovate and create excit-
ing activities throughout the year. One
of the most exciting activities we hold is
“The Collective” series, which was con-
ceived as a way to provide interesting
and different experiences for our guests.
From creative wine and food pairing
dinner events in our underground wine

50

cellar, to exclusive cocktail party’s in our
award winning penthouse villa, each
event takes our guests on a unique jour-
ney into the Kata Rocks world. We also
plan to continue holding The Kata Rocks
Superyacht Rendezvous in December
every year.

Speaking of other resorts in Phuket.
From your point of view, what makes
Kata Rocks special when you com-
pare it with other 5-star hotels on the
island?

The element of surprise! As | mentioned
earlier we stand out because of our on-
going commitment to be unique, innovate
and create very memorable experiences
for all of our guests.

It seems like Kata Rocks targets
younger customers more than oth-
er hotels. In article «<How to holiday
like a rich kid of instagram in Phuket»
the author claims that Kata Rocks is
where the “rich kids of Instagram”
spend their holidays. What do you
think about this statement?

We are very lucky with the views, style
and design of our property which com-
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bine to make it very “Instagramable”
however Kata Rocks’ main target is
the high-end luxury market. The Kata
Rocks Superyacht Rendezvous is a
great example of one of our exlusive,
invitation only, events. Our hand-picked
guest list featured Kata Rocks villa
owners, owners of superyachts larger
than 24 meters in length and industry
professionals.

Could you describe your daily routine?
First off catching up with the departments
and finding out what's happening for the
day and also discussing what's happen-
ing with our guests. Then | try to meet as
many guests during the morning as | can.
The rest of the day is spent working with
the sales team on our business, and with
the F&B team planning of events and
menus, as well as reviewing all of our op-
erational business.

Scot Toon is the Director of Operations
at Infinite Luxury. He joined the group
as the pre-opening General Manager at
Kata Rocks. He joined the company from
Paresa Resort Phuket where he held the
position of General Manager.
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Llapb ckanbl

I'naea Kata Rocks paccyxcoaem o ctopnpusax,
DOCKOWU U «UHCMA2pamHOCMu» omess

B BbICOKHI Ce30H BbI poBe/ nepeoe Kata
Rocks Superyacht Rendezvous, amounu-
O3HBIN NPOEKT /I Cepbe3HbIX K/IMeHTOB,
BJ/Ia/ie/TbIEB CyNepsIXT M KPYIMHeHIINX Npe/-
craBuTestel orpaciu. Kak Bce nponuio?

— MpbI OYeHb TPOHYTHI OT/aued, KOTO-
pyIO TIOYyUW/IM OT Y4YaCTHHKOB Superyacht
Rendezvous. MbI NONyYnIn UCK/TFOUUTE Tb-
HO TI0JIOKUTE/bHBIE OT3bIBbI U OUeHb CUaCT-
JIUBBI TIOMOUb [IXyKeTy BBIATH Ha HOBBIA
YPOBEHb, CTaTh IOMCTHHE JFOKCOBBIM Ha-
TpaB/IeHHeM Ji/Isl SIXTEeHHOTO TypH3Ma, B TOM
YHKCJie, OTKPBITh JJOPOTY IS CYTePSIXT.

— B Ommkaiimiem GyayiueM IUiaHupyere
nopo0HbIe MeponpuaTusa? Wiau caenaere
nepepsIB 10 C/Ie/[YIOIIero BHICOKOIO Ce30-
Ha?

— M= B Kata Rocks mocTositHHO Tmpu-
lyMbIBaeM HOBbIe HeOObIUHbIE COOBITHSI.
VIMeHHO Tak TIIOSBU/IaCh CepUsi HMBEHTOB
«The Collective», 11enb KoTOpOit — AaThb
rOCTSIM HeOoObIUHBbIH U pa3HO0Opa3HbIiA
onbIT. ByAb TO yXHMH C jerycrauuedl BHH
B HallleM THUTY/JI0BaHHOM morpebe, SKCKJIHO-
3MBHasi KOKTel/IbHasi BeuepHHKa B [IeHTXay-
ce, — KaXX/j0e MepOoIpHUsTHE MbI CTapaeMcst
npeBpaTuTh B myTemiectBue B mup Kata
Rocks.

— Kata Rocks — 3T0 jeicTBUTE/ILHO
[e/IbIi MHUP, CTOSIIIUI 0COOHAKOM Cpeju
MIOKCoBbIX oTesned Ilxykera. C Barmeit
TOUKH 3pPeHHUs, UTO /ie/IaeT ero 0co0eH-
HBIM?

— OnemeHT ctopripu3a! Mbl MHOro Kpea-
THUBUM, pab0OTaeM HaJi yHUKAJIbHBIMU TPe[-
JIO)KeHHUSIMH, UTOOBI TOCTH CUMTAJIH HaC 0CO-
OGeHHBIMH.

— MHoraa KakeTcs, 4TO eJIo ellie U B ca-
mux kiauenrax. Kak Oyaro rocru Kata
Rocks B cpegHemM Mosioxke, yeM B ApPYrux
oressix ocrpoBa. He Tak fjaBHO B OpuTaH-
CKoii rasere Metro Obu1a omy0IMKOBaHa
crarba npo Kata Rocks «Kak orjpIxaTh
B CTHJIe GOraThbIX HaC/IeJHUKOB U3 UHCTA-
rpama Ha IIxykere», B KOTOpOii yTBep)K/ia-
J10chb, uT0 Kata Rocks — mecro oTbixa 30-
JI0TOi MoJIoAexH. BbI cornacHsl € 3TUM?
— IlpusATHO, 4TO CTW/IBL, AM3aliH U BUABI
Kata Rocks cuuratoT MHCTarpamHbIMU,
TeM He MeHee, Hallla IJIaBHasl LiefieBasi ayiu-
TOpUSl — 5/WTa, OpPUEHTHPOBaHHAsl Ha po-
ckomHbld oTAbix. Kata Rocks Superyacht
Rendezvous — OTIMYHBII TOMY HpuUMep.
CIHCOK HallUX TOCTell COCTaBIISIN Blla/je/Tb-
bl BU/LT Kata Rocks, cynepsixt u ipodeccu-
OHaJIbl OTpaC/u.
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— YnpaB/isaTh TAKMM POCKOIIHBIM 00beK-
ToM Kak Kata Rocks HeBeposiTHO oTBeT-
CTBeHHO. Bbl He Mo 0Bl pacckasarhb,
KaK CTPOUTCA Ball paboyumii JeHb, U3 Yero
OH COCTOMT?

— B Hauane JHS s BCTpeyaroCch CO BCEMH
OTJleflaMH B OTeJle, COCTaB/IseM CITUCOK 3ajau
Ha /leHb, B TOM UHCJIe 110 YacTH 3a00ThI U pas-
B/IeUeHUN J/s HalMX rocTel. 3aTeM s CTa-
paroCh BCTPETUTHCS C KaXKJbIM MOCTOSUIbLIEM
Kata Rocks smruno. OcraBinytocst 4acTb JHS
BMeCTe C OT/Ze/OM IpOZaX Mbl 3aHMMaeM-
€Sl TeKyLMMH JleflaM{, IUIaHWPYeM WBEHTbI
1 MeHo ¢ komaHziol F&B 1 Tak fjanee.

Ckom TyH eo3enasnsem caydcby onepamus-
Ho20 ynpaeneHus 8 Infinite Luxury, a maxoice
3aHUMaem nocm ynpasnsouje2o MeHeodice-
pa 8 omene Kata Rocks Ha IIxykeme. Panee
CKom 3aHUMAN AHAN02UYHYIO OOANHCHOCMb
8 bymuk omesne Paresa Resort Phuket.
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